ECCG MEETING on 19-20th November 2014
DIGITAL ISSUES IN SLOVENIA

1. INTERNET SALES 

· Limited availability of goods: numerous EU and international providers are limiting the availability of goods in certain countries; Slovenian consumers often come across the issue that the goods cannot be delivered to Slovenia or the cost of delivery is disproportionately higher than delivery to bigger EU countries. Some examples: eBay, Amazon, Mothercare, Baby's Mart, Dorothy Perkins, La Senza, Swarowski, ToysRUs...

· Limited availability of services: inability to access various video streaming services (for example Netflix); Slovenian consumers would be willing to pay the subscription for the British, German or other systems in other Member States, but are declined the opportunity to do so – these services are simply not available on the territory of Slovenia. 

· False representation of providers of goods and services: we have recently seen a rise in advertising on social networks (Facebook, most commonly). The main issue that appears is that the advertisements are fully in Slovenian language and linked to webpage also fully in Slovenian language. The consumer is therefore under impression that the provider is a national company, which is rarely the case. Most providers are registered in third countries. The advertisements guarantee money back in case of dissatisfaction with the product, but consumers that want to claim their money back, rarely succeed. Contact information on the webpage is limited or non-existent and the provider is in most cases non-responsive. Some examples: Nidora – weight loss system; Green Coffee. 

· Liability of coupon providers: Slovenian coupon sellers (similar to Groupon) provide money back in the period of 2 weeks after the purchase of a coupon. After that, the consumer must resolve any issues directly with the actual provider of goods or services. In practice, the validity period of the coupons is much longer than two weeks and consumers rarely experience issues in the first two weeks. Often the actual provider of goods or services goes out of business or cannot be contacted while the coupon could officially still be claimed, leaving the consumer without any possibility to use the coupon or get their money back. 

· Counterfeit goods: consumers often experience problems when ordering goods from third countries (i.e. China – most popular web provider is aliexpress.com). When going through customs, the product is determined as counterfeit and requested to be destroyed – at the cost of consumer. Prices of counterfeit branded products are frequently similar to original branded products, therefore the consumer cannot notice that the product in question is not original. 

2. TELECOMMUNICATIONS

· SMS clubs – consumers give out their mobile phone number through various prize contests or questionnaires, not knowing that they are supposed to be giving also consent to receiving a number of text messages for which they have to pay. The problem is even bigger because the companies behind such unfair commercial practice are established in other EU member state and the national authorities can not  investigate these cases.
· Wangiri calls – calls from 'exotic' phone numbers or text messages instructing the consumer to call a certain foreign number. These calls incur immense costs on consumer’s phone bill. 
· National roaming - certain providers allow the consumer's network to automatically switch to another national network when their network is not available and charge disproportionate cost in such cases. Since EU legislation only regulates roaming in other Member States and leaves out roaming between different national providers unsettled, these cases are largely under-regulated. 
· Cost of contract termination – certain providers are charging consumers the costs of contract termination (even when the consumer is not bound by special offers for a certain period of time and is allowed to terminate the contract at any time). The cost of termination of the contract can be up to 30 EUR. As such these terms are unfair to consumers, since they are discouraging them from switching providers. 
· Frauds connected to stolen phones – we solved the case of stolen phone in Spain where the costs rose to a 64.000 EUR in the matter of 6 hours, before the consumer noticed that his phones were missing. But the point is that this kind of frauds become constant danger for consumers and no relevant measures on European level to protect the consumers have yet been taken. 
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