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CONSUMER POLICY PRIORITIES IN DIGITAL ENVIRONMENT
LATVIA
Latvia’s broadband concept includes courses of action from the strategy “Europe 2020” especially in terms of broadband development. The national broadband concept meets the high-speed internet coverage targets, through the attraction of funding Latvia also implemented initiative “Development of Broadband Communications Infrastructure in Rural Areas”. It is particularly important for inhabitants living in the regions of the Latvia.
From one side digitization has offered many tools and opportunities (e-services, e-administration, e-business) while from other side the data protection should be tackled at the highest importance. 
Due to the TNS agency data from 2012/2013 the regular users of internet in Latvia reaches 61% in the age group 15 till 74. Nevertheless the main concentration in among users is youth in the age group 15-19. It is age when teenagers do not realize the importance and consequences of the data protection. In order to download movies, games, sharing information, etc. youth are registering in various sites, leaving their data. Therefore appropriate measures needs to be taken at national, EU level in order to protect various social groups.
The regular internet users in different social groups (%)
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The regular users of the internet have different tools in order to reach information they search. There could be differences in the information form and design (iOS v.s. Android). In order to avoid from search engine that track users there are alternatives to Google, like Duckduckgo.com and other options. It shows that regular internet users are at different stages, they do have different needs and purposes.  
Nevertheless Latvian National Association for Consumer protection, Consumer Rights Protection Centre of Latvia, ECC-Latvia pointed out some aspects that consumer face in digital environment:

· Special attention as regards collective buying / coupon websites as complicated and not transparent digital environment for consumer. The basic idea of these websites is that they offers products and services at significantly reduced prices on the condition that a minimum number of consumers would make the purchase. The consumer prints off a voucher to claim their discount the retailer. Commercial practice implementation is conducted by both - the online shopping platform providers and sellers and service providers that use online shopping platforms in order to sale their products or services. Therefore consumers might have confusion as regards roles and responsibilities of online shopping platform providers and sellers and service providers.

Also there are risks that are linked with - coupon validity term; description of the product or service; refund rights; information about online shopping platform providers and sellers and service providers, etc.
· Surcharges for the use of credit cards and hotlines 

Traders charge consumers (for example, airline companies still use surcharges) more for paying by credit card (or other means of payment) than what it actually costs the trader to offer such means of payment. Traders issuing debit cards with trader name and offers consumer a free payment for the purchase in order to attract loyal consumers.
· Online shopping platform and physical stock incompatibilities 
Traders provide consumers with an extremely wide choice of products online while in physical store there isn’t so wide choice of products (colour, size, technical details, etc.) as a result consumer do not always get purchase he ordered. 
The linked problems with online shopping platform and physical stock incompatibilities  - accessability of contact details of the online shop; the price changes within purchasing process; quality of goods delivery by courier, and many other aspects.
Some other problem areas reflected by ECC-Latvia are:
· Subscription traps - website advertises that product or service is free test package. When consumer responds to an offer in reality he receives invoice as he has been agreed for monthly subscription. 

· Misleading information and hidden costs – company advertises product/service on its website for one price, but afterwards consumer receives product together with invoice for different price. 
· Unsolicited goods - consumers claim that they receive parcel together with invoice although order was never made. Even if phone conversation existed, consumers claim that it was rather unclear that order was made. Such practice mostly target vulnerable consumers.
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